
7-4  (1) A registrant may advertise his or hertheir professional services in a directory listing or 

through a professional advertisement, providing 

 

(a) the content is factual, and 

 

(b) the content assists patients in making informed choices about their health and well-

being. 

 

(2) Advertising must not 

 

(a) contain false or misleading statements, or 

 

(b) include any statements about professional or facility superiority. 

 

(3) A registrant must not identify himself or herselfthemselves as a specialist unless he or she 

hasthey have certification from the RCPSC or equivalent accrediting body approved by the 

board and must not use the term “surgeon” in advertising for cosmetic procedures unless 

he or she is they are a specialist in a relevant surgical discipline.   

 

(4) No one other than a registrant who is a certificant or fellow of the RCPSC or who has 

completed postgraduate training in his or her specialty satisfactory to the registration 

committee, may indicate on his or her letterhead or office door or otherwise represent 

himself or herself as holding such specialist qualifications.Nothing in section 7-4(3) 

prevents a registrant who is a certificant of the CFPC from calling themselves a “specialist 

in family medicine” or a “family medicine specialist”. 

 

(5) A registrant may refer to having a special interest in an area of medicine but when doing 

so must  

   

(a) state whether he or she is a general practitioner or a specialist, 

   

(ba) if the registrant is a specialist, state his or hertheir RCPSC certification or 

equivalent as approved by the board, andor 

 

(b) if the registrant is a family medicine specialist, state their CFPC certification, and 

 

(c) provide information to assist patients’ understanding of his or hertheir 

qualifications so that patients may make informed choices about their health or 

well-being. 

 

(6) Any communication, advertisement or publicity distributed on behalf of a registrant, 

partnership, group or professional association must include the name of at least one 

registrant who is responsible for the content.   

 

(7) A registrant who produces, writes, edits or pays for a professional advertisement is 

considered responsible and accountable for the content.   

 

(8) Signs placed or erected at or about a registrant’s office location must comply with sections 

7-4(1) to (7) and, without limitation, 

 

 



 

(a) office location may be indicated by a sign of a nature and size to allow 

identification by a member of the public, but must not constitute soliciting or 

importuning, 

   

(b) such information may include 

    

(i) the name of the registrant practising at a location,  

 

(ii) a name with respect to which consent has been granted under section 

7-1, 

 

(iii) the special interest in an area or practice limitation of a registrant (subject 

also to section 7-4(5)), 

    

(iv) office hours, 

    

(v) whether an appointment is necessary, and 

    

(vi) languages spoken by the registrant, and 

 

(c) factual information which might assist a member of the public to select a registrant 

may be placed at or about the entrance. 


